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TOP 25 LOCAL SEO TIPS

TO GROW YOUR BUSINESS IN GOOGLE SEARCH,
MAPS, AND Al RESULTS

BRANDED PLAYBOOK BY SERVICE ZOOM
MARKETING AGENCY

BUILT FOR CONTRACTORS, HOME SERVICES, AND
LOCAL BUSINESSES.


https://servicezoomsmm.com/

Bl v
m O O o

TIP 1
TREAT YOUR GOOGLE BUSINESS

PROFILE LIKE A WEEKLY
MARKETING CHANNEL

Your GBP is your #1 local SEO asset. Keep it
accurate, active, and conversion-focused.
e Post an update at least 1x/week (offer, tip,
event, before/after).
e Add new photos/videos regularly (real
work, real team, real jobs).
e Fill out every field: services, products,
attributes, hours, appointment link.
e Turn on messaging and add a call-to-
action button (Book/Call/Get Quote).

SERVICE ZOOM PRO MOVE

Pro Move: Add UTM parameters to your GBP website link so
“ you can track calls, form fills, and bookings in Google Analytics.
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PICK THE RIGHT PRIMARY
CATEGORY (THEN SUPPORT IT
WITH CONTENT)

Your primary category influences what you
can rank for in Maps. Choose the closest
match
to your core service.
e Use the best primary category available
(don't overthink “perfect”).
e Add relevant secondary categories (only
those you truly offer).
e Mirror those services on your website
with dedicated service pages.
e Upload photos that clearly show that
service being performed.

SERVICE ZOOM PRO MOVE
V Pro Move: If your niche isn't a category, reinforce it in your GBP
l i description, services, and on-page headings.
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TIP 3
BUILD SERVIGE PAGES THAT

ANSWER “NEAR ME” SEARCH
INTENT

Generic service lists don't rank. Build one
page per core service and make it actually
helpful.
e Include pricing ranges or “what affects
cost” to reduce friction.
e Add an FAQ section with real questions
customers ask.
e Show proof: before/after, testimonials,
badges, licenses, warranties.
e Add a clear CTA above the fold and again
at the bottom.

SERVICE ZOOM PRO MOVE

Pro Move: Add a short 60-90 second “What to Expect” video to
V increase time-on-page and trust.
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CREATE CITY PAGES FOR YOUR
SURROUNDING SERVICE AREAS

Your GBP is tied to your verified location,
but your website can rank in nearby cities
with
strong city pages.
e Create one city page per target market
(Temecula, Murrieta, Menifee, etc.).
e Include local signals: neighborhoods,
landmarks, and real job stories.
e Embed a Google Map and add clickable
phone + booking buttons.
e Link each city page to relevant service

Pages.
SERVICE ZOOM PRO MOVE
@ E;ZZove: Add LocalBusiness + Service schema on every city
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TIP 5
MAKE NAP CONSISTENCY NON-

NEGOTIABLE

Name, Address, Phone (NAP) must
match everywhere or Google gets mixed
signals.
e Match formatting exactly (St vs
Street, Suite #, punctuation).
e Use one primary phone number
everywhere (avoid swapping).
e Audit top directories quarterly and fix
duplicates.

e Track listings in a simple spreadsheet.

SERVICE ZOOM PRO MOVE
l V Pro Move: Fix duplicates first — cleaning up is often faster wins
than “adding more citations.”



TIP 6 A

BUILD A CLEAN, HIGH-
AUTHORITY CITATION NETWORK

A few strong citations beat dozens of
junk listings.

e Start with top platforms (Google,
Bing, Apple Maps, Yelp).

e Add niche directories for your
iIndustry (home services, legal,
medical, etc.).

e Use consistent categories and
business descriptions.

e Include photos, service areas, hours,
and your website link.

SERVICE ZOOM PRO MOVE
V Pro Move: Create a single “master business description” and
| i reuse it (lightly customized) across listings.
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TIP 7
TURN REVIEWS INTO | .

ASYSTEM,NOTA . "=
HOPE —=

Review quantity + quality + recency matter.
Build a repeatable process.
e Ask immediately after a win (text/email
with direct link).
e Use a short script: “Could you mention
the service + city?”
e Respond to every review within 48 hours.
e Address negatives professionally and
offer resolution.

SERVICE ZOOM PRO MOVE
l“ Pro Move: Add keywords naturally in your response (service +
city) without sounding robotic.
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TIP 8

USE GBP Q&A; TO PRE-SELL
AND REDUGE OBJECTIONS

Customers and Al search surfaces Q&A:;
answers. Seed it proactively.
e Post your top 10 questions and answer
them yourself (from your account).
e Include service + city in answers where
natural.
e Add pricing expectations and
scheduling details.
e Update answers when policies change.

SERVICE ZOOM PRO MOVE
@ Z;ZE’:S\;ZSZW your Q&A: into an on-site FAQ section for
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TIP 9
PUBLISH LOCAL CONTENT THAT

YOUR COMPETITORS DON'T
WANT TO WRITE

Localized blogs and case studies capture
long-tail searches and boost authority.
e Write "How much does X cost Iin
[City]?" articles.
e Publish “before/after + process” case
studies with photos.
e Create seasonal tips for your industry
(winter HVAC, spring cleaning, etc.).
e Link every post to the matching
service and city pages.

SERVICE ZOOM PRO MOVE
“ Pro Move: Add a short summary box at the top for featured-
| i snippet potential.
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ADD LOCALBUSINESS SCHEMA
AND VALIDATE IT

Schema helps search engines
understand your business and can
enhance search results.

o Use LocalBusiness schema on
homepage + contact page.

e Add Service schema on service
pages;, FAQ schema where
appropriate.

e Include geo coordinates, hours, and
sameAs social links.

e Test with Google's Rich Results Test.

SERVICE ZOOM PRO MOVE
V Pro Move: Add Review schema only if the reviews are shown
| i on-page (avoid policy risk).
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TIP 11
OPTIMIZE YOUR

TITLE TAGS FOR
SERVICGE
+ GITY + OUTCOME

Title tags still drive clicks. Make them
readable and local.
e Lead with the primary service: “Window
Cleaning”.
e Add the city/area: “Temecula, CA”".
e Add a benefit: “Fast Quotes - Insured - 5-

Star”.
e Keep it under ~60 characters when
possible.

D SERVICE ZOOM PRO MOVE
“ ZL%:\;:ZZ:S)L_JSG unigue titles on every city/service page (no
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TIP 12

WRITE META DESCRIPTIONS
THAT SELL THE CLICK

Meta descriptions don't directly rank, but
they can dramatically lift CTR.
e Use 1-2 primary keywords naturally.
e Highlight a differentiator: same-day,
warranty, licensed, etc.
e Add a clear CTA: Call, Book, Get a Quote.
e Aim for ~150-160 characters.

SERVICE ZOOM PRO MOVE

“ Pro Move: Mention the neighborhood/area for stronger
relevance (e.g., “serving South Temecula and Wine Country”).
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TIP 13
SPEED UP YOUR SITE (CORE

WEB VITALS STILL MATTER)

Slow websites lose rankings and leads.
Make performance a priority.
e Compress images and serve next-gen
formats (WebP).
e Use caching and a CDN.
e Limit heavy sliders and unnecessary
plugins.
e Prioritize mobile speed first.

SERVICE ZOOM PRO MOVE
l« Pro Move: Every hero image should be optimized — it's usually
the biggest file on the page.
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TIP 14
MAKE MOBILE UX

FRICTIONLESS

Most local searches happen on phones. If
it's hard to call or book, you lose.

e Use click-to-call in the header.

e Keep forms short (name, phone,
service, Ccity).
Use sticky CTA buttons on key pages.
Avoid popups that block content on
mobile.

SERVICE ZOOM PRO MOVE
|¢ Pro Move: Add “Tap to Call”" and “Get a Quote” buttons above
the fold on every page.
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TIP 15

BUILD INTERNAL
LINKS LIKE A MAP

Internal linking tells Google what matters
and helps users find answers fast.
e Link city pages to service pages (and
back).
e Link blogs to the most relevant
service/city page.
e Add a “Related Services” section on each
service page.
e Use descriptive anchor text (not “click
here”).

D SERVICE ZOOM PRO MOVE
“ (F;i;(; I;)A;S;/ee;.Create a “Service Areas” hub page that links to all
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TIP 16
USE REAL PHOTOS AND SHORT

VIDEOS EVERYWHERE

Local SEO is trust SEO. Proof wins.

e Show your team, trucks, uniforms, and
real jobs.

e Add a 15-30 sec clip to each main
service page.

e Use before/after galleries when it fits
your industry.

e Geo-tag photos when you can (and
keep file names descriptive).

SERVICE ZOOM PRO MOVE
“ Pro Move: Turn one job into 5 assets: photos, a short video, a
l i case study, a GBP post, and a review request.
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TIP 17
GET LOCAL BACKLINKS THE

RIGHT WAY

Backlinks still matter, especially local and
niche links.

e Sponsor |local events, teams, or
charities (ask for a link).

e Join your Chamber of Commerce and
local associations.

e Partner with complementary
businesses for referrals + links.

e Pitch local news or neighborhood
blogs with story angles.

SERVICE ZOOM PRO MOVE
l“ Pro Move: Create a “Community” page showcasing
sponsorships — then ask partners to link to it.
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BUILD E-E-A-T WITH AUTHOR
BIOS AND PROOF

Experience and credibility help users and
Al search trust your content.
e Add an About page with your story,
mission, and credentials.
e Create author bios on blog posts
(name, role, experience).
e Show licenses, insurance,
certifications, and awards.
e Use testimonials with first name +
city when allowed.

SERVICE ZOOM PRO MOVE
|V Pro Move: Add “Reviewed by" for technical industries
(medical/legal) and keep it accurate.
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TIP 19
OPTIMIZE FOR

VOICE AND
CONVERSATIONAL
SEARCH

Voice search is mostly questions. Build
content around how people talk.
e Use question headings (Who/What/How
much/Best).
e Add FAQ sections with short, direct
answers.
e Include “near me” modifiers naturally.
e Write in plain language (6th-8th grade
reading level).

SERVICE ZOOM PRO MOVE
l “ Pro Move: Put a 1-2 sentence answer directly under each FAQ
qguestion for snippet eligibility.
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TIP 20
TRACK CALLS, FORMS, AND

BOOKINGS (OR YOU'RE
GUESSING)

SEO without tracking is vibes. Set up
conversion tracking properly.

e Install GA4 and connect Google Search
Console.

e Track phone clicks, form submits, and
booking confirmations.

e Use call tracking numbers carefully
(keep NAP consistent).
e Review top landing pages monthly:.

SERVICE ZOOM PRO MOVE

Pro Move: Tag every major CTA with an event so you know
which pages actually produce revenue.
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TIP 21
USE DEDICATED LANDING PAGES

FOR PAID ADS (DON'T SEND TO
HOMEPAGE)

If you run ads, send traffic to a page that
matches the intent.

e One offer per page (clear headline
and proof).

e Fast load, short form, click-to-call.

e Match the exact city/service
keywords from the ad.

e Add FAQs to reduce objections.

SERVICE ZOOM PRO MOVE
“ Pro Move: Reuse high-performing ad landing pages as SEO
l i pages with expanded content.
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KEEP YOUR WEBSITE CONTENT
FRESH

(SMALL UPDATES COUNT)

Google loves active businesses. Small
updates compound over time.

e Update your top pages quarterly
(pricing, FAQs, photos).

o Add new reviews/testimonials
monthly.

e Refresh old blog posts with new
dates and sections (when warranted).
e Remove outdated promotions.

SERVICE ZOOM PRO MOVE
@ Z;)I I;/I;\tfse Add a “Last updated” line to cornerstone pages after

BOC
1@@@




IE OO o

<

SERVICEZOOM

TIP 23
PROTECT YOUR

INDEX: FIX
TECHNICAL
SEQ BASICS

Technical problems can quietly cap your
rankings.
e Make sure important pages are
iIndexable (no accidental noindex).
e Fix broken links and redirect old URLs
properly (301).
e Create and submit an XML sitemap In
Search Console.
e Use HTTPS everywhere and avoid
duplicate versions of pages.

SERVICE ZOOM PRO MOVE
“ Pro Move: Do a quarterly crawl with a tool (or ask us) to catch
l i issues before they hurt leads.
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TIP 24
BUILD A SIMPLE LOCAL SEO

FUNNEL
(NOT JUST TRAFFIC)

Traffic is nice. Leads are the goal. Design
every page for conversion.
e One clear primary CTA per page.
e Add trust blocks: reviews, badges,
guarantees, FAQSs.
e Use a short form + phone number
everywhere.
e Add a "What happens next” section to
reduce anxiety.

SERVICE ZOOM PRO MOVE
l“ Pro Move: Offer a fast “Same-Day Quote” promise if your ops
can support it.
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TIP 25

OPTIMIZE FOR Al SEARCH RESULTS
WITH CLEAR ANSWERS AND
STRUCTURE

Al platforms pull concise, well-structured
content. Make it easy to cite you.
e Use headings that match questions
customers ask.
e Add bullet summaries and tables
where helpful.
e Include local proof: projects, reviews,
service areas.
e Keep claims honest and verifiable.

SERVICE ZOOM PRO MOVE
“ Pro Move: Create one “Best [Service] in [City]” comparison page
I i with transparent criteria and strong proof.
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WANT SERVICE ZOOM TO
IMPLEMENT THIS FOR YOU?

WE HELP LOCAL BUSINESSES RANK IN
GOOGLE SEARCH + MAPS, TURN TRAFFIC
INTO CALLS,
AND GROW PREDICTABLE LEADS WITH SEO,
WEBSITES, AND AUTOMATION.
e Google Business Profile optimization +
posting plan
o City pages + service pages built to rank
and convert
e Citation cleanup + NAP consistency
audit
e Review generation system + templates
e Technical SEO fixes + speed
Improvements
e Monthly reporting tied to calls and

leads
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GET A FREE

LOCAL SEO AUDIT



https://api.servicezoom.net/widget/service-menus/szdigitalservices
https://api.servicezoom.net/widget/service-menus/szdigitalservices
https://servicezoomsmm.com/

